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Q23. Please indicate how much each of the following impacts your overall opinion of 
Lafayette College:
By Era
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 Value/respect for degree

 History/tradition

 Providing financial aid and scholarships

 School rankings (e.g. U.S. News & World Report)

 Accomplishments of students

 Accomplishments of alumni

 Campus aesthetics (e.g. buildings, grounds, etc.)

 A diverse and inclusive environment

 Accomplishments of faculty

 Media visibility (e.g. newspaper, magazine articles, viral
videos, etc.)

 Outreach to community

 Success of varsity athletic teams

 Woodstock/Vietnam and Prior  Post-Watergate  Yuppie/End of Cold War

 Electronic Revolution/Dot-Com  Post-9/11  Post-Great Recession

 Economic Prosperity/Political Polarization



 Alumni stories, news, and achievements, including class notes
and in memoriam notices

 Campus news

 Programs and events for alumni

 Messages from the president on College mission and
priorities

 Faculty and staff stories, news, and achievements

 Student stories, news, and achievements

 Campus projects impacting the community

 News about my major or concentration

 Athletics news

 College events

 Importance  Performance

Q13. Please indicate your interest in the following topics and rate our effectiveness in 
bringing them to you through our various communication channels:

Not 
Important

Poor

Somewhat
Important

Fair

Very 
Important

Good

Critically
Important

Excellent
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Q12. In your relationship with Lafayette College​, please describe how often you do or have 
done each of the following: 
By Era
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 Read the Lafayette Magazine

 Read college emails to alumni

 Get in touch with other alumni

 Financially support Lafayette College

 Follow Lafayette social media

 Visit Lafayette College or Alumni website

 Visit campus

 Attend class or affinity group reunions

 Attend Alumni Chapter events

 Attend Lafayette College sporting events

 Woodstock/Vietnam and Prior  Post-Watergate  Yuppie/End of Cold War

 Electronic Revolution/Dot-Com  Post-9/11  Post-Great Recession

 Economic Prosperity/Political Polarization

Never Occasionally Regularly All the time



 Invitations to and notifications of alumni activities and
sporting events

 Updates on social media sites (Facebook, LinkedIn, etc.)

 Printed materials from Lafayette College (magazines,
newsletters, invitations, etc.)

 Email correspondence from Lafayette College (newsletters,
event announcements, Presidential messages, etc.)

 Solicitations for donations (annual fund, support for
athletics, etc.)

 All School  Comps  Lafayette 2013  Lafayette 2019

Q14. Please indicate your feeling regarding the frequency of the following.
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Way too 
much

About right
Would 

welcome 
more

Not nearly 
enough

A little 
too much


